TAMURA EUROPE LIMITED
Tamura-Europe Limited is a subsidiary of
Tamura Corporation and is supporting
their European customers with magnetic
components (transformers and reactors),
current sensors, gate driver module solutions, flux and soldering materials and
eventually soldering systems.
The company that would eventually become the Tamura Group came into being
in 1924, one year before the start of radio
broadcasting in Japan, as the Tamura
Radio Store. Its main business was radio
repair and the manufacture of original
radios. In the process of pursuing superior sound, the firm came to handle the
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